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Join us at
#GivingTuesday

#GivingTuesday
Giving Tuesday has been running in the UK since 2014 (and in the US since 2012). It now runs officially
in over 60 countries worldwide and people from over 150 countries take part in the global giving
campaign to support good causes.
We would love for you to join us and the thousands of other charities who are doing something on
#GivingTuesday. You can use Giving Tuesday to engage your supporters and staff, encourage
donations, promote your cause, celebrate your impact or thank your donors.

GET INVOLVED
Create your editorial calendar for the lead up to Giving Tuesday. This will help you plan and easily action your social media
communications.
Send out a save the date for 3 December - We’ve created several templates for you to use across several social media
platforms. Feel free to add your logos and tag lines.

Sample post: This year’s #GivingTuesday is on 3rd December. Stay tuned for
our plans and how you can make a difference! @givingtuesdayuk”

3. #MyGivingStory is a story telling campaign and a great way for your supporters, donors, volunteers, board members and
staff to share on social media how they support you. It’s an opportunity for your supporters to highlight the great work you do
and how easy it is to get involved in supporting you. Further details on page 2.
4. #GivingTuesdayPledge will allow people to do something for #GivingTuesday at a time that suits them. We encourage
you to create your own #GivingTuesdayPledge and share it with your donors and supporters (and us!), so everyone knows
exactly how you to support you. See more details on page 4.

#MyGivingStory
#MyGivingStory will run from 2 September to 4 November 2019.
#MyGivingStory is an opportunity for you to encourage your supporters, donors, volunteers, staff and board members to share
on social media how they support you, by sharing their giving story. This storytelling campaign will demonstrate how easy it is to
support good causes like yours and showcase all the many ways people can support you.
We hope #MyGivingStory will foster a public conversation about generosity and inspire more people to give and to give in more
ways.
How do you get started? Participating in #MyGivingStory is as easy as 1 – 2 – 3
1. Ask your donors, social media followers, supporters, board members, staff, volunteers, and wider community to share their
giving story on their personal social media accounts (Twitter, Facebook, LinkedIn, Instagram) using the hashtag
#MyGivingStory and tagging the cause they support. Their #MyGivingStory can be as long as a video or as short as a Tweet.
You can check out some examples here.
2. As a charity, share these #MyGivingStory stories via your social media accounts, in your newsletter, on your website, etc. and
encourage your audience to do the same.
3. If you know someone who has a #MyGivingStory, nominate them to share their story.
Our content writer Eva has some tips for your organisation to encourage a culture of storytelling.

SAMPLE POSTS
#MyGivingStory
•

Loving the #MyGivingStory hashtag, so inspiring to see how easy it is to support good causes like
@XXX and just how many people are doing something good.

•

Share your favourite pics for how you are giving back this #GivingTuesday! Use hashtag
#MyGivingStory @givingtuesdayuk

To share with your supporters, donors, staff and board members
•

I love volunteering at @XXX, working with XX and seeing the impact of people’s generosity for such a
great cause. I look forward to volunteering every week/month and would love to see more people
giving their time to good causes. #MyGivingStory

•

I’m sharing #MyGivingStory in the hope that it will encourage others to support good causes such as
@XXXXX. I signed up to payroll giving to support @XXXX, it was quick, easy and I don’t miss the small
amount every month. It’s great knowing that I’m helping those in need. #payrollgiving

#GivingTuesdayPledge
•

As #GivingTuesday falls on a day when most people are in work, at school, or have other commitments, we know there are
lots of people out there who want to do something on the day but just can’t. For this reason we have decided to launch the
#GivingTuesdayPledge to get more people involved in the campaign.

•

The pledge allows people to make a commitment to do something good, at a time that suits them for their favourite charity or
a brand new cause.

•

This is also a chance for charities like you to let your supporters (current and potential) know what you would like them to do
for you.

•

We will have a Giving Tuesday Pledge page on the website where we will host charity pledge requests so visitors can see
exactly what they can do to support you. Please email givingtuesday@cafonline.org if you want us to share your
#GivingTuesdayPledge on our website

•

For example, a dog rescue charity might ask for pledges to volunteer 2 hours every other week to walk dogs in their care; an
older persons’ charity might ask to be included in a payroll giving scheme; or a children’s charity might ask for toy donations
at Christmas time.

•

You can also encourage your donors and supporters to make a #GivingTuesdayPledge to continue or increase their support
for your cause.

SAMPLE POSTS
#GivingTuesdayPledge
We’re looking forward to this year’s #GivingTuesday. See how you can get involved and make a
#GivingTuesdayPledge for us.
Can’t do something on #GivingTuesday? Make a #GivingTuesdayPledge and do something good for
@XXXXXXX in the new year / at the weekend / in 2020 / etc. We’d love you to make a pledge to hold 1
coffee morning to raise much needed funds for us in 2020.

To share with your supporters, donors, staff and board members
I’m making a #GivingTuesdayPledge for @XXXXX. I’m going to organise a food drive at work for their
Christmas appeal
In 2020 I’m going to volunteer 3 hours of my time every month to help out at @XXXXX to make sure all the
doggies are walked / the charity shop stays open / to help them with their campaigns / etc
#GivingTuesdayPledge

CELEBRITY AMBASSADORS/INFLUENCERS
Get in touch with your celebrity ambassadors and ask them to support your #GivingTuesday campaign on their social media channels.
They can create their own post, share ones of yours. Providing them with graphics and a pre-written message will make it really easy
for them to share your message.
Staff members can also make awesome social ambassadors.
Check out our influencer toolkit

CELEBRITY AMBASSADORS/INFLUENCERS
Six ways you can mobilise your ambassadors for Giving Tuesday 2019:
1.
2.
3.
4.
5.
6.

Alert your ambassadors to Giving Tuesday 2019.
Suggest they promote your latest fundraising initiative or campaign ask on social media.
Recommend they use hashtag #GivingTuesday.
Send assets such as images and videos, you can use these.
Feel free to share our celebrity and influencers toolkit with your ambassador.
Remind them nearer the time.

ONE MONTH TO GO
•

There’s just 1 month to go — tweet, post, snap, share and do whatever you can to get your campaign out there.
Remember to use the hashtag #GivingTuesday and tag @GivingTuesdayUK in your messages so we can retweet and
share your plans.

•

Start focusing your messaging on Giving Tuesday, posting daily if possible. Best practices are 1/2 posts on Facebook and
Instagram, with 3+ Tweets a day. This is a great way to share impact stories about your charity.

•

Make sure to connect your messages with the holidays – remind people to do something good for charity on Giving
Tuesday!

SMAPLE POSTS
• Not long till #GivingTuesday! This year, we want you to [YOUR GOAL] to give [IMAPCT OF
REACHING YOUR GOAL] LINK
• Mark your calendar! December 3 is #GivingTuesday. How will you give

Post ideas

3 DECEMBER
• GO BIG! Don't be shy about posting and sharing updates throughout the day! Aim to post 4-5 times on
Facebook and Instagram and stories, and every 2 hours on Twitter. Focus on lunchtime and after work data tells us these are peak times for people to give.
• Remember to reply and thank your supports for their Giving Tuesday Pledges
• Use lots of images, GIFs, videos, and materials to get your messages to stand out. Giving Tuesday has
trended every year.
• Don't just ask for funds. Be creative with your messaging to get extra visibility and have fun with your
campaign!

POST EXAMPLES
Please use the hashtag #GivingTuesday
and where possible tag
@givingtuesdayuk for a share

ADDITIONAL IDEAS
• Invite a member of your community to takeover your social media
account for an hour. (see example on next page)
• Host a contest or giveaway for people to get involved with your
campaign.
• Ask followers to vote on your campaign slogan, logo, hashtag, or
theme. Use the built in Facebook polls and other tools to engage your
followers.

INSTAGRAM AND FACEBOOK STORIES
Use the donate button, ask questions, use the hashtag #GivingTuesday
Example – Instagram takeover. Here’s one from the Royal Marsden cancer charity

FILM
•

Make a short video 30-90 seconds about your campaign. Post on your YouTube
and social media channels and share with local media. Think about if the video
needs to be horizontal or vertical.

•

Film the impact of your work or someone from your charity talking to your
audiences! Share on social media to spread the word about what you do.

•

Use Facebook/Instagram Live/Twitter Live to share updates and interviews with
your community and people you serve.

•

Use Instagram TV to give longer explanations or Q and As about your campaign
and engage with your followers. Remember to use hashtag #GivingTuesday

SOCIAL MEDIA ASSETS
Instagram
Facebook
Twitter
Stories

LOGOS
Horizontal Logo

Vertical Logo

Make a world of difference logo

Heart Icon

FOLLOW US
@givingtuesdayuk

givingtuesdayuk

givingtuesdayuk

givingtuesdayuk
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